


Justine Yiu, Managing Director

Justine is the Managing Director for the Superlink Consultants Ltd.. Justine 
brings to the group a solid track record in the Asia-Pacific media industry as 
well as the investment relations sector. She has managed and delivered over 
100 regional projects to clients thus far.

Justine began her career as a Label Chief at Polygram Records Ltd and then 
spending two years with one of the leading Public Relations Agency as Account 
Executive where she was responsible for a variety of consumer products and 
financial accounts including Alfred Dunhill, Montblanc, Rothmans (Far East), 
Body Shop, Anex, ABC Communications, Silver Eagle and Same Time.

Justine joined an International Public Relations Agency as Account Manager in 
early 1992 and worked on accounts such as Hong Kong Unit Trust Association, 
Garuda Indonesia, and Edward Keller Ltd. 

Justine holds a degree in Communications from Hong Kong Baptist College.

Our ManagementOur Management



Our ManagementOur Management
Anthony Ko, Executive Director

Anthony has over 10 years of experience in the strategic market research and 
consulting field. 

Anthony is the Executive Director, overall in-charge of Superlink’s  sales, marketing 
infrastructure,, project implementation and research methodology. He has more than a 
decade’s experience in related fields within both the private and government sectors.

Anthony was formerly the Director of Spire Research in Hong Kong, a Singapore based 
consulting company. He joined Superlink as Executive Director in 2006 and contributes 
his expertise to projects in the Hong Kong and China markets.

He began his career at Philips Hong Kong Limited as a Marketing Consultant, and as a 
Senior Marketing Manger at Wong's Electronics Limited, a Hong Kong contract 
electronics manufacturer. Then he went on to assume the position of Senior Manager 
for Business Development at IDG, with responsibility for business development, market 
research and event management. He completed such projects as conceptualizing and 
managing LinuxWorld and the Internet Commerce Expo.

Then, he went on to assume an Associate Director position at Gartner Consulting Asia. 
Based in Hong Kong, Anthony was responsible for winning and delivering strategic 
research projects across a broad range of areas from new market entry, brand building, 
strategic marketing and due diligence, to market sizing, competitive marketing and 
tracking exercises.

His projects included telecommunications market intelligence, benchmarking competitor 
financial products, ERP market sizing, product re-positioning and due diligence.

Anthony holds a Bachelor of Science in Computer Science from the University of San 
Francisco and an MBA from the University of California at Los Angeles (UCLA).
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Alec Lee, Professional Services Director

Alec is Superlink’s Professional Services Director, with primary responsibility for 
Consulting and Business Development. Alec Lee has held senior positions in Hewlett-
Packard, Getronics, AT&T and Gartner Consulting. Alec shares with Superlink his 
immense experience In Technology and Telecommunications consulting, as well as 
general business strategy. 

Alec has over 18 years of experience in the professional services industries,
Information Technology and Telecommunications. His experience lies in both 
business development and solution development. 

He has formulated company-wide business and technology strategies, developed 
market and technology assessments as well as provided due diligence and 
competitive analysis for regional and global companies. 
His clients include companies in Information Technology, Telecommunications, 
Media, Software, Hardware Manufacturing and the Utilities sector. 

Alec held senior Asia Pacific management positions in Hewlett-Packard Consulting, 
Gartner Consulting Asia, and AT&T Solutions Asia Pacific, the solution business unit 
for AT&T. In these roles, Alec led a group of professionals to deliver strategic 
consulting, system integration and outsourcing services respectively. 

Alec received a BS degree in Business Administration with emphasis in Computer 
Sciences from the University of Wisconsin. He subsequently completed his MS 
degree in Information Systems, and MBA degree at Boston University. He also 
received a Second Degree in China Law from Tsing Hua University. 



Jason Chu, South China Business Director

Jason spearheads the business activities and operations functions for the regions. 
His expertise lies on marketing promotions, event sponsorship programs, venue 
arrangements, media relations as well as document copywriting. He has more than 
20 years experience in operating China business.

Prior to joining Superlink, he had been the China Business Manager of Polygram
Records Company and was responsible to develop the China market. He was the 
first group professionals of this industry to enter the China market. He has strong 
relationship with China media, government, business associations and production 
corporations.

Jason has built up good relationships with China government in different regions, 
such as Shanghai, Guangzhou, Shaoxing, Dongguan, Panyu, Henan etc. It helps to 
develop his China business. 

In 2001, he established his own business, He organized many kinds of events. 
Projects complete had included: Panyu Taiwan business association anniversary 
ceremony 2006, Guangzhou Zhanglong Taiwan business association anniversary 
ceremony 2006, Guangdong province International Tourism Festival Zhaoqing
"Dunnyan" Cultural Village opening ceremony., Shaoguan Asia Pacific rally opening 
ceremony., Dongguan Dongcheng region dinner party and the 2nd Worldcup of 
Kungfu competition.
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Patrick Chiu, North China Consultant

Patrick joined Superlink as North China Consultant. He is noted for excellent local 
China knowledge and networks, with strengths in China's financial, industrial, ICT 
and medical industries.

He is also presently the Associate Publisher for the Outlook Magazine and the Deputy 
General Manager & Creative Director for the Modern Media Group of Beijing Office. 
He had been a Financial Reporter for the New Evening Post, a Business Reporter for 
Wah Kiu Yat Pao, the Sub-editor at the International Finance Desk of HK Economic 
Journal, the Managing Editor and Editorial Consultant for City Entertainment, and a 
columnist for HK Economic Times and Oriental Daily News.

Patrick had also been working for the CEO Office of Hong Kong Futures Exchange 
Limited as an Information Officer. Before joining Superlink, Patrick was the Director 
and Researcher in several leading financial public relations companies, responsible 
for overall development and execution of media strategies.

Patrick has obtained an MBA at the Zhongshan University, Guangzhou the PRC. He is 
also a holder of Diploma in Advance Securities Markets Analysis, which is jointly 
organized by the Asian-Pacific Institute of Business, the Chinese University of Hong 
Kong and the Stock Exchange of Hong Kong Ltd.



Roberto Atienza, Advisor of Technology Industry

Roberto Atienza is the segment analyst at IBM in Hong Kong.  He is responsible for 
managing market intelligence projects, supporting the marketing, sales, and other 
IBM organizations in their strategic planning.

Before rejoining IBM, Roberto was an analyst at Gartner, the leading provider of 
research and analysis on the global IT industry, for four years, and an information 
technology specialist at AT&T Global Network Services (formerly known as IBM 
Global Network) for five years.  He also worked with Fleishman-Hillard, a leading 
global communications consultancy, and IDC, the premier global market intelligence 
and advisory firm in the IT and telecom industries.

As part of his M.B.A. education, Roberto worked on a four-month organizational 
change project for the Asia Pacific headquarters of a global storage vendor.  
Alongside business school students at UCLA Anderson School of Management, he 
volunteered for a pro-bono consulting project to improve the idea generation and 
product introduction processes for a non-profit in Los Angeles, California.

Roberto graduated with honors from the University College Dublin with a bachelor of 
science degree in management.  He received his master of business administration 
degree in international business from the University of Southern California, Marshall 
School of Business.  He is fluent in English, Chinese (fluent Cantonese and advanced 
Mandarin), and Filipino, and has knowledge of French.
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